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Case Study A: The Nicholson

- 199 apartments, average 6 star
- Mixed tenure
- Embedded network
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The Nicholson: Findingsg
• One in five residents used

– Effective promotions + engaged community

• Positive response to dashboard design• Positive response to dashboard design

• Difficulties retrofitting existing infrastructure 
and getting stakeholder ‘buy‐in’
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Case Study B: y
Price comparator 
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Price comparator: Findingsp g
• Use of price comparator secondary to portal

• Uptake by early adopters
Specific demographic + energy literacy focus– Specific demographic + energy literacy focus

• Use of price tool affected by retail habits

• High satisfaction with price function + portal
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Conclusions / recommendations
• Importance of a consumer‐centered approach

– Supportive regulations for consumer + third party 
electricity data access 

– Improved communications / community 
engagement (government and providers)

• Independent provision of electricity data can 
inform consumer retail decisions
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